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Achieving Health By Floatation

An Interview with Angelika Petrick Boni, Marketing Director of FLOSAL Technology AG

LOSAL Technology AG (LTD) was

established by the Petrick family in 2003

near Zurich in Switzerland. FLOSAL
has developed and patented a floating facil-
ity named FLOSALDROME, which includes
a 30-percent concentrated saline preparation
unit. With many years of experience in the con-
struction of concentrated saline facilities in the
field of dermatology, the company now offers
floating facilities in round and oval designs and
distributes them worldwide. The company’s
marketing director, Angelika Petrick Boni, stud-
ied economics at the University of Applied Sci-
ences in Northwest Switzerland and also studied
mathematics and biology for two years at the
University of Zurich. She has been in charge of
international marketing for FLOSAL Technol-
ogy AG since its founding. SpaChina invited her

to introduce Flosaldrome.

What are the principles behind Flosaldrome?

The well-known specialist in brain research,
Prof. John C. Lilly, investigated the effects of
floating on the human body in a five-year study.
NASA used his results to help prepare their

astronauts for the feeling of weightlessness in

outer space. Flosaldrome is partially based on
the results of Prof. Lilly’s investigation. Our spa-
cious floatarium imparts the feeling of weight-
lessness, of being free of time and space, by
floating in concentrated saline heated to 35-36
degrees Celsius (95 degrees Fahrenheit.).

The scientific method REST (Restricted
Environmental Stimulation Technique) predicts
the effect of the floatarium; it produces a very
deep relaxation and stimulates the nervous sys-
tem by isolating the distractions of the outside
surroundings. Benefits of Flosaldrome include:
stress management/increased stress tolerance,
blood pressure regulation, pain relief, body and
spirit revitalization, improved ability to learn,
and reduction of addictive behavior. It can be
used in almost all types of spas.

Worth mentioning is the spacious interi-
or of the floatarium. The drome has a pool
diameter of 3 meters (9.8 feet) and a height
of 2.4 meters (8 feet) to eliminate any fears of
claustrophobia. Hygiene is also given special
attention in the floating system: A fresh saline
solution is provided for each use of the float-
arium, passing through three filter steps, so

brine is hygienically clean. And the facility is

Pair floating FLOSALDROME

laid out in accordance with Medical I (Swiss
Certificate for medical Equipment). Besides all
this, via a modem connection on request, an
operator can optimize the relaxation effects of
the floatarium by remotely controlling critical
functions such as saline solution flow rates,
temperatures and water pH. Also a user friend-
ly 15” touch screen is provided to allow the
user of the floatarium to choose music, color,

or images to enhance his experience.

To which nations do you sell your equipment?

Our distribution partners are situated world-
wide. The international market accounts for
most of our turnover. Currently our products
are in operation in 10 countries. In Europe,
Iceland, Dubai etc..., the Flosaldrome is already
well established as an additional revenue-
generating treatment alongside the tradition-
al offerings of most spas. In Asia and China,
floating is a very new topic. We are currently

developing our distribution in China.

Please introduce one of your latest pieces of
spa equipment to our readers.

The Fiirst Piickler Parkhotel in Moorbad Bad
Muskau (Germany) uses its own salt from its
Moorbad mine for our round Flosaldrome.
This local salt was previously analysed by our
company and the floating preparation unit
adjusted to it. The spa hotel was awarded the
title “med in Germany” as the first hotel with
the Flosaldrome.

How do you promote the Flosaldrome in
completely new markets?

Our distribution partners are culturally and
linguistically rooted in the corresponding
country. However, to take our Flosaldrome
to a region where there is not yet any market
for floatation technology takes a lot of hard
work. We need to explain to the potential
investors the many benefits of floating as a
treatment that adds real value for the customer
and brings synergies to the existing traditional
spa offerings. For the Chinese market, we are
motivated to draw the attention of the Chinese
customers to the idea of floating through some

media platforms first.
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